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REAL FOOD

FOR A

REAL FUTURE

By John Moore Organics

Ichinomiya, early morning
mists rise off bamboo forests.
Sunshine slices through the
heavy rice.

Stark white cranes, lazily, flap
into the air.

A 100 year old farmhouse is
waking up to a new future.
Naturally.

Re-grow the soil.

Re-seed with heirloom organic
seeds.

Re-fertilize with companion
plants and herb teas.
Re-energize our selves to
convert more land next season.

']

All our friends are inv}}ed to
join us.

Celebrate the wealth of
organics.

Rest in the old farmho!
Nurture the fields. =
Befriend the sun and rain.
Plant our selves. ’:
Early morning surfing.

Afternoon farming. wife.

Evening barbeques. ¢ She had grown rike and
vegetable for 3 ars in the
We welcome you to real food same-fields. She Had smiled at
for a real future. the same sun day afer day.
:T hln%s have chang , she said

’és she gave,us tg
: . .- : ]

My garden cucumber.
Ruadh, 4 years old.

~“from overseas.
If I don’ g€are daily for the
fruit treés, the fruit comes too

Wdry and not sweet.
L4

The world in a leaf.
Sian, 9 years old.

Vegetables light
Sian, 9 years old

CHANGE

Did you see the large orange
insect eggs in the rice fields?
They re so big, they re scary.
She poured us more tea.

It's time to go back to basics.
Old heirloom seeds. Native
Japanese DNA. Seeds that are
so strong and healthy they do
not need chemicals to grow.
Seeds from our grandmothers
and grandfathers vegetable
garden. Seeds from their
wisdom.

Seeds that will change the
food we eat and the future we
live. Seeds of change.

If you have any, please put a
few into an envelope and send
them to us. The longer you
have grown them, the better.
We will plant them, to keep
them safe, for the next
generation.

UNUCA United Nation University Cultural Association

/"\ UNITED NATIONS
The beauty of wisdom and culture Academism is the culture itself. < UNIVERSITY
Culture activates wisdom. Save the world with wisdom!

LR 2 SAL T R T A T IA LA TH 5L ) B DB L RE K DB 2 33% 5 AL B 217V Ed

UNUCA 53-70 Jingumae 5-chome Shibuya-ku Tokyo 150-8925 Japan
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